
Curriculum Vitae (english) 
 

 
Education 

Degree Institution Date 

Bachelor with Honours of Economics University of Niš Faculty of 
Economics 13.11.2001. 

Master of Economics University of Niš Faculty of 
Economics 26.11.2006. 

PhD  in Economics University of Niš Faculty of 
Economics 29.09.2011. 

 
Personal skills and competences  

Foreign language 1 (level) English B2 

Foreign language 2 (level) French C2 

Computer skills MC Office 

Other skills   

 
Professional / Work experience 

Position Employer Period 

Teaching Assistant -
Assistant professor 

University of Niš Faculty of Economics 2002 - 

 
Academic carier 

 Election date 

Teaching Assistant Jun 06, 2002 

Assistant April 05, 2007 

Assistant professor February 13, 2012 

Associate professor  
Full professor  
 
 

First and last name Svetlana Sokolov Mladenović 

Date of birth 26.10.1978. 

Place of birth Leskovac 

Nationality Serbian 



 Extracurricular activities 

Participation in domestic projects: 
• Project 1779- "Strategic management of production of small and medium-sized enterprises" 

2002 - 2004 
• Project 149052- "Developing Competitive Advantage in Serbia in the European integration", 

2007-2010 
• Project 179081- "Research modern trends of strategic management by applying specialized 

management disciplines in the function of competitiveness of the Serbian economy", 2011-, 
funded by the Ministry of Education and Science of the Republic of Serbia 

Professional development: 

Serbian Marketing Association 

Key qualifications: 
Trade, retailing, trade management and trade marketing. 
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